T 12021 - 22

V1-COM-DIGT

qIEET FHIT
TR ST e ardfdn
TR 1 THIL EEEEES
o s it HeTT ¥ fEramafEat ¥ o aree
TR At R NTETEN A WAV & are, g i § e gem
(i) o TR WTREAT T AR, A% A w1 & 39 Aree § = =,
Trém dT TEATe ¥ A A :
o s ST, wts e s T SEO (79 T
st aerT) F FramoeEr s we o g far w
o S, fEer, Feee, e, figte e s A i EEe
Wﬂmﬁtﬁm:ﬁﬁﬂsﬁﬁﬁﬁmﬁﬁﬁm
. Wﬁqmgﬂﬁﬂwaﬁaﬂﬁm,mﬁrﬁmwﬂﬁ
. mﬁgﬁﬁﬁ#ﬁﬁwmﬁﬁwﬁﬁwwﬁaﬂﬂﬁmﬁ
e ¥ B SEO ¥ fre sdnft 7w w s S |
- ﬁﬁ'ﬁ'ﬂﬁiﬁﬁﬁ'ﬁ'ﬂ
apifer At T g P e
et B L o e difEET A
o At ETTE
o T & fm Al FEi
o ST AETgaT & for weEe Rrdme

4




oz ATHTeT &1 TIead:
ﬁﬁﬁﬂﬁﬂﬂmﬂﬁ.mﬂﬁﬁﬁﬂﬁﬁﬁﬁm&ﬁﬁfﬁﬁﬂmm'
ﬂﬁﬁﬂﬂﬁﬁaﬁmﬁ,%mﬁ.mwﬁﬁﬂ#ﬁqmﬁqmﬁﬁm.
WW%WWHSWDT%M.FINE#‘W,%EM
T ST, JETAT , ARG AT, FIEC G, AT, TEI a1

11

e £ AT (THEA):
aﬂhﬁﬁﬂﬁﬂﬁ%ﬂﬁgﬁﬁ.ﬂﬁhﬂﬁ#ﬂmaﬁiﬁﬁmm,ﬁw

STTWaTA AT, YEAT ATE JAEm
mmﬂmmmﬁrﬁﬁmﬁﬁwmw
nﬁﬁw,ﬂiiﬂmﬁmﬁ.ﬁaﬂwﬁﬁwﬁwﬁh.mmﬁh. HI4T
T T g B T

Fres, T, =F 0, WA, e, TR, TR, TS, A SR,
R e e A i

10

11

mww:ﬁmﬁwmﬁﬁmm.mw-ﬁﬁam
T, Google Treaed, s fwrrr vy, Fofé For Jawrse Amarr
Gmg!eﬁﬁﬁﬁ.mﬁﬂ?ﬁﬁmﬁﬁ.ﬁﬂﬁﬂm.mﬁﬂﬁ,ﬁww

T i FwErT, e i
Fram= Hifzwr, #d9a

10




e i —T— = - T —

o RO TadST ST FEw ¥ U e § g w9 30
o Google FaRE w1 3wty w0k wodt Famie & Efis F Pt #7)
A g AT F I w0 & Faareet £ iwey e A7 gem A

HHTL 21 8

wANT FEATET F70

w i THHT =1 F99Tm

FEATEE T WARE AT

SraTEE &7 4 b 2 srazaris b Eama w)
T e, st ffEgr swmE,

Feferesr ot fwir, Sears 7 ot ot e

T -2 e qarae

l_.
e

AT T T [/ T s v e
Textbooks :
1. Ahuja Vandana (2016) Digital Marketing, Oxford University PressISBN: 9780199455447,
2. SainyRomi, NargundkarRajendra (2018) Digital Marketing: Cases from India, Notion Press ISBN
§781644291931, 1644291932
3. Digital Marketing 2.0- Dr.Rushen Chahal —Himalya pub.Nagpur

web-euvs, com/di -marketin
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Course Title DIGITAL MARKETING
Course Type Vocational
Pre-requisite (if any) Open for All

Course Learning
outcomes (CLOY)

After the suceessful completion of the course, the student
shall be able to-:

® Understand digital marketing, importance thereof,
meaning of web site and levels of web site, difference
between blog, portal &amp; website.

& Understand the working of SEO (search engine
oplimization) on page optimization, off page
optimization, and will leam to prepare reports

» Leam about SMO (social media optimization) like

Face book, twitter, LinkedIn, Tumblr, Pinterest and
other social media services eplimization

» Understand paid tools like Google ad words, display

advertising techniques

= Leamn and apply hands on experience on tools useful

to SEO for analysis on website traffic, keyword
analysis and learn email marketing and ad designing.

Expected Job Raole /
carcer opportunities

Digital Marketing Manager

Search Engine Optimizer

Social Media Marketer

Content Marketer

Content creator for AR-VR {Augmented Reality =Virtual Reality)
SEQ Specialist for voice assistance

Credit Value
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. Total No. nt‘l.acn_tres + Practical (in hours p-:r: L-10r / Hr

Module

Tatal No. of Lectures’ Practical: L=30hrs/P=300rs

Introduction (o Digital Marketing:

Meaning of Digital Marketing, Differences from Traditional Marketing, Retum of
Investments on Digital Marketing vs. Traditional Marketing, E Commerce, Tools
used for successful marketing, SWOT Analysis of Business for Digital Marketing,
Meaning of Blogs, Websites, Portal and Their Differences, Visibility, Visitor
Engagement, Conversion Process, Retention, Performance Evaluation.

Keywords: Titles, Meta Tags

P, ol

. Hours

10
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Search Engine Optimization (SEO):

On page Optimization Techniques, Off Page Optimization Techniques, Preparing
Reports, Creating Search Campaigns, Creating Display Campaigns.

Social Media Optimization (SMO):

Introduction to Social Media Marketing, Advanced Facebook Marketing, Word press
Blog Creation, Twitter Marketing, LinkedIn Marketing, Instagram Marketing, social
media Analytical Tools.

Keywords: Google, Word press, FB, Linkedin, Instagram, Analytics, SMO, Verbal

Communication, Non- Ferbal Communication, Intra personal and Interpersonal
COmRT Ui IoH,

n

Search Engine Marketing:

Meaning and Use of Search Engine Marketing, Tools used — Pay Per Click, Google
Adwords, Display Advertising Techniques, Report Generation

Website Traffic Analysis, Affiliate Marketing and Ad Designing:
Google Analytics, Online Reputation Management, EMail Marketing, Affiliate
Marketing, Understanding Ad Words Algorithm, Advertisement Diesigning.

Keywords: PPC, Google Ad words, Reports, SEM, Google Analytics, Ad Design,
Social Media, Affiliate

Ly
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Design SEEII Tﬂ improve page rank nfﬂur Wllﬂgﬂ

» Monitor traffic of your website using google analytics.

# Using search engine submission improves online recognition and visibility of
websites.

#» Designing a blog.

» Use of cross linking.

s  On /OFF optimization of the website.

L

.

L

1)

Design Back link and outbound link of website.
Web Development, Audio Video Production,
Digital Content Creation, Product & Sales review analysis

Text Books, Relerence , ther FESOUITEs

Suggested Readings:
1. Texthooks:
1. Ahuja Vandana Digital Marketing, Oxford University Press (2016) ISBN: 9780199455447,
2. SainyRomi, NargendkarRajendra Digital Marketing: Cases from India, Notion Press (201 8)
[SBN 9781644291931, 1644291932
1. Suggestive digital platforms web links:

hups www wordstreans. comylinkbuildin

sta20totedOyvourte2Osite,
hittps:/www, mrm:nmm%:ﬂnmmmmmgﬁ

ines.com/B-stratesic-steps-to-natural-link-bwlding/h
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Swvggested equivalent online courses:

hitpsziionlinecourses.swayam2.ac.in
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