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TWO YEAR DIPLOMA PREVIOUS YEAR (APPLIED ARTS)- SCHEME

~ Ext. Marks Total
o Max. Min.
Marks | Marks .

03 - 100 33 100

|

Time |  Size

(In Hours)

THEORY (SUBJECT)

1. HISTORY OF
ADVERTISING

—_ . —
P ¥ :h# i -":‘::.H
, & 0 '-‘Hl'
f =i = - + i
B e — L | |
i L r“rk L ' -.rf
]l-\. .1 I

1/2 & Full 100

lmperlal

T.ILLUSTRATION &
OUTDOOR ADVERTISING

—_

-f
' T ¥ ’ SR
1 s ' ¥ g ..:- ) ‘,‘1'

A ; : L.

. " v W .

- ¥ i 'I, i 1.‘.. g N s

1 2“X1 8” & . S Y B ee. ¥
: - i . LR EE i
I-:. " '._' 4
nowe §¥

LS il L] oy -
' : - \
2 CO I - : "__-'- - 1 3
. With Print 100
P . ‘ . -’ - . . :lq;
| - = : ]+ iy bl ™ & 3 s 5w - Liv B L
*‘ ‘.:._._'ﬂ‘ I ri |L = & i . r*:
= - u § . . rlI-I.' ¥
r - —_—
B ) i | _.- - 300
4 1 o ek
"‘: 4 ik ' , oA .
_p I 5,
=¥ r ] "!i | I
o 1 AT,
- -y s S Ayl " [ ._' —
- - | g .i"}"ﬁ
¥ - j i s 1 r‘“ 14 ]
“"-.. | 3 ﬁ A
J . bl 4 1 - g s,
" 4 ‘ . AN
" . - . i.,;_.'.
=i el . r-..-'.I-- ’ -
¥ 4 a 7 < | Nyt
o * -
r i ! o I_ - Par, |
1 I::‘- ‘.‘T r
. " .“.II!'.._-rI *F., . W
/ W W 4.1_-;1;\.-' - .'-I;-. 3 ]
J - g ht N
At s . = 4,:
i : 1' H " | -
. ' ET L 5 I '
iy W 1""rh ’ .'-Il .
% o ST - N0 R
k4 o g A AL T g%y
) » ol | oij! . s
v . #; Rt 9% %
T A T L A L
: & 'f o . : " s
_'l't‘ - - - ¥ - ‘Ti'-*.
J e | » .
) L I‘.
y A s
e %
iy B = }
3} T R
v s 5 X i 3
., '.1-’. -! 1
-
- |

- Gaurl Shankar Chauhan e Promay Bhatt = Mrs. Kamini § Sutrakaf RSy Shvam nastogi
ist. Professor ; Gowvt. Fine Arts Collep | | "Studio Assistant = g ) | 'H 0.D Fine Arts/Sitar

P Of Applied Arts - Jabalpur (Mﬂ__ - Applied Arts TS s _Ra]a Manslngh'l'omar

W Gorakhpur Uni,, Gorakhpur (UP) 'Govt FIMMCollego, Gwl . *.*Muslc&ArtsUniversity,"'
‘ - R 0 o | 3 o BN GRS ':GwallorMP




DIPLOMA PREVIOUS YEAR (APPLIED ARTS)- PRACTICAL

1. ILLUSTRATION & OUTDOOR ADVERTISING

ILLUSTRATION

emory drawing

Figure and product, drawing from nature, M
ubject cover -

ce illustration techniques. Different types of s

|, Fiction; Suspense’s,
. 2R 283 v iy - A kLT CO]OI’, -
others. Light and shade effect, rendering in pencil, _n__lrg,g?‘ChmmE,

Study from life, Full

Understanding of advan
Architecture electronic, Mechanica
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Understanding about basic outdoor media — poster, hoarding, transit advertising, mobile
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.dvertising creative and other innovative outdoor media. guga s
2. COMPUTER GRAPHICS

Understanding about basic designing software — coral draw, Phqt_ospop,;-Practlcal, sessionals,
assignment and all other work implemented s with' the knowledge of ‘reproduction process,

scanning, photo editing. i et NP
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*NOTE*
1. Use Poster color in Subject.

he col‘legé / University hours shall be accepted for submission.

« Work done in the class duringt
Is of each subject to the university / college.

e Student shall have to submit one sessiona
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DIPLOMA PREVIOUS YEAR (APPLIED ARTS) - THEORY-HISTORY *

OF ADVERTISING

UNIT -1
History of Writing — the Roman alphabet,
alphabets, serifs, sans serifs, optional effects, letter balance,
italic or script, spacing, optical spacing, ouiding rules for spacing,

symbolic types and purpose of a lettering 317?!%. s D)
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proportion of Roman alphabet, strokes of Roman
the gothic alphabets, the text, the

legibility, modern lettering,
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UNIT - II _ _ (/~ .
Advertising Agency — Adverusmg Department advertlslng agency, function of ad agencies,
f ad agencies, client agency

strutting the ad agencies, types of-ad agencies, compensatlon 0
relationship, selection of an advertising agency. il P N
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UNIT - HI
Types of Mcdla — Print Media, Reqmrements of prmt media ads Electromc media — TV &
Radio, Out of homc advcmsmg [nternet: thc medlum of the new. rmllenmum the cinema
UNIT -1V -.
mfomlatlon 1nclud1ng practlcal class exercises of

Technical Definitions and other supportmg

practical subjects.

UNIT -V

Objective type qucshlionsl.
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